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The

Mamapreneur Movement

[ By Linda Morgan B

The motherhood
bar

These days, time with the
kids™ no Innl;_r_t.r IVIEATES r-:*ding_ thiem: a
sweet Shel Silverstein verse before let-
ting them loose on the backyard play
ser. Ler's Face i Gen X has raken
motherhood to a whole new level.

Today’s moms — pumping breast
milk in the office. prE‘Pﬂ.rJ‘.l‘l.E urﬁ:nlc
baby food from scrach and standing
i pn.-\:l.a.v\.m lines o Bet their new-
borns on preschool waitlises — often
hold themselves o Flerculean stan-
dards.

“There are cNOrMoWs amounts of
‘should’ on morthers,” says life coach
Margic "Warrell, author of Firnd Your
Cowernage. “You should have them in
art class; you should expose them to
another language: they should swim
by 4 and read by 5.7

Which is, of course, one more rea-
son women like Allison Melson look
to replace linear career tracks with
more pliable, more auronomous
alrernarives.

Mlelson, after carning an M.B.A.
from Harvard, worked as a manage-
consultant and echnology
execurive in San Francisco. Then her
firse child, Sam. was born.

T decided T couldn’t do it any-
muaore: | felr like T wasn'c h-eing a gnnd
mom,” she says. “Something needed
(L8] gj.'vr."

Melson, along with a former class-
mate, launched Boodkrmarks, A
hi.mnnrhir m;g,:.zine that ranks and
revicews books. The magazine ook
off. .

After a move to Seattle with her
husband and rwo children, ™MNelson,
along with yer anocher Harvard
Business School grad, decided o
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embark upon her nexr venture, The
Local Vine, a Seartle wine bar, opened
last month.

*Having your own business doesn’t
solve things when it comes to the
number of hours you spend on it But
it helps with fexibility,” says Nelson,
wha is now single. *l can decide where
my meetings are, | can cancel a meet-
ing, 1 can work at night from home
after my lids go o sleep. And | can
take them to schoal.” A

That so many of these mamapre-
meurs have devised ways 1o combine
their new encerprises with Fmily life is
an extraordinary testament to technol-
ogy. “This is the time in history where
ir’s possible for women to have chil-
dren and work from home” savs
Mischelbe Diavis. “There are onling
tools such a5 community message
boards, shopping cand services, rele-
conferencing and more, You can stan
your business from a laprop in your
kitchen.”

Bellevue

resident  Elizabeth

Fukuromi began Dizry's Tumblebus
five years ago, after finding that her |
job as 2 consultant “wasn’t good for |
my family.” Although she now wses
an outside office, she began the busi-
ness in her dining room. “If it
werent for the Internet and email, i
wouldn't be close to the same,” she
says, “1 can draft 10 emails afeer the
kids arc in bed.”

Flexibiliy, Balance. Wine bass, Web
sites, Tumblebuses and bamboo baby
blankets. We're witnessing a re-inven-
rion of what defines a “working moth-
e And Sally Narodick, wailblazer
and entreprencur extraordingire, wel-
comes that new paradigm. “T don't see
theese young women reeling againsg the
gystern,” motes Marodick. “They are
locking for a meaningful use of their
inteller thar will give them other
things as well, They seem happier. |
think it's maybe a beteer place to be.” B
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